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Stephen is an acknowledged authority in the field of database and relationship marketing and familiar to marketers in Canada through his articles and speaking appearances. His expertise spans information technology, database analytics and marketing communications. In his consulting practice,  he guides clients in the development of their CRM strategies, calling upon his long experience in database analysis and planning. Over the past twelve years, Stephen has been writing on the subject of database marketing for “Direct Marketing News”, and has contributed articles on the subject to such publications as “Marketing” and “Strategy”. In addition to his consulting activities, he is Executive Editor of the “CRM Journal”, a supplement to “Canadian Direct Marketing News”.

