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òItõs not just the quality and 

timeliness of data that matters 

é itõs what you can do with it.ó
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About Ronald G. Ross

Mr. Ross is recognized internationally as the ñfather of business rules.ò He has served as Co-Chair of the annual 
Business Rules Forum Conferencesince 1997. He was a charter member of the Business Rules Group (BRG) in 
the 1980s, and an editor of the two landmark BRG papers, ñThe Business Motivation Model: Business Governance 
in a Volatile Worldò (2000, revised 2005, 2007) and the ñBusiness Rules Manifestoò (2003). He is also active in 
OMG standards development for business rules and business models, including SBVR. 

Mr. Ross is the author of eight professional books. His newest are: Business Rule Concepts (2005), a second 
edition of his popular, easy-to-read 1998 handbook, and Principles of the Business Rule Approach, Addison-
Wesley (2003), featuring the business rationale and opportunity for business rules. An earlier work, The Business 
Rule Book(1994, 1997), was the seminal work in the field.

Mr. Ross received his M.S. in information science from Illinois Institute of Technology, and his B.A. from Rice U. 

Ronald G. Ross is Co-Founder and Principal of Business Rule Solutions, 
LLC (www.BRSolutions.com). BRS provides workshops, consulting 
services, publications, and methodology supporting business analysis, 
business rules, business vocabulary, and rule management. His popular 
public seminars on business rules and business analysis, the first on business 
rules (starting in 1996) and the longest-running in the industry, are given 
through AttainingEdge (www.AttainingEdge.com). 

Mr. Ross co-develops ProteusR, BRSôs landmark business analysis and 
business rules methodology, featuring numerous innovative techniques 
including the popular RuleSpeakR (free through www.BRCommunity.com). 
These are the latest offerings in a 30-year career that has consistently 
featured creative, business-driven solutions.

Mr. Ross also serves as Executive Editor of BRCommunity.comand its 
flagship on-line publication, Business Rules Journal. He is a regular 
columnist for the Journalôs Commentarysection which also features John 
Zachman, Chris Date, Terry Halpin, and Roger Burlton. BRCommunity.com, 
hosted and sponsored by BRS, is a vertical community for professionals 
working with business rules and related areas. Mr. Ross was formerly Editor 
of the Data Base Newsletterfrom 1977 to 1998. 
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IDQ and Business Rules: Case Study

ü Large, multi-channel retailer with credit and 
loyalty programs

ü Marketing Department does targeted marketing 
using descriptive analytics

ü New expensive electronic gadgets about to hit the market

ü Under-25 age bracket singled out as likely targets 

ü Their assumption: persons under 25 signed up only for high-income 
parents 

ü Data analysis indicates high-priced promotion warranted ïgets go-ahead

ü What they donôt know é rule frequently waived if head of household 
or military

ü These people have less disposable income and less interested in 
trendy new stuff

Case Study ðCustomer Marketing
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IDQ and Business Rules: Case Study

ü Medium-sized Midwest insurer

ü Project to integrate several channels, one acquired

ü Long-standing goal: reduce costly manual interventions 
on claims, now at 45%

ü Re-engineered and re-platformed claims processing using 
rules engine, etc.

ü On roll-out D-Day, manual interventions increasedto 55%

ü Research reveals majority of company types is ñotherò

ü Data type ñLLCò missing in older system

ü Able to quickly pinpoint problem: white-box logic

ü On D-Day +1, reduced manual interventions to 36%

Case Study ðInsurance Claims
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IDQ and Business Rules: Preview

�,�Q���7�K�L�V���3�U�H�V�H�Q�W�D�W�L�R�Q���«

1. What you need to know about business rules 

and rule technology.

2. How you should look at IDQ in the big 

scheme of things.

3. Whatôs the right approach for IDQ and 

business rules together.


